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  Basic Information  

  Name  

Ỡộ SDGỸ ỤỚỖỚồỌỘỌṌỌỜỠỌỎởỔỚộ!!Ṍ  Ỡộ SDGỸ ỤỚỖỚồỌỘỌṌỌỜỠỌỎởỔỚộ!!Ṍ 

  Purpose  

כֿ ḭ ḱ ︣
ḭ נּ ḭ ︣ צּ ḭשּ

︣ ︣Ḯ
 

 
ểḭ אל ḱ ךּ

︣ ḭỠộ ỞỏỒỸ ︣ Ḯ 
Ễḭ ḱ וֹ ḭ ḭ
︡ לּ לּ ︣ Ḯ 
ễḭ ṕוֹ Ṗ ︡ḭ
Ṅ ṇ ṇ ︣ Ḯ 

Ệḭṕ Ṗ צּ ךּ ḭ
טּ שּ  Ḯשּ

ệḭ ḱ ︡ פּ  Ḯשּ
Ỉḭ Ỡộ ỞỏỒỸ ỞỘỔỗỐ ủἄ ỢỦỹỪỷ

ṇ ︣ Ḯ 
ỉḭ Ḯ ổỎ

︣ Ḯ 
 
 
ḱ לּ ṡỗỔỘỐợṢ

כֿ ḭ אל ︡ḭ
ḭSDGỸבֿ ︡ ︣Ḯ 

ḱ ︣ כֿ ḭ ￼
כֿ צּ קּ לּ ︡ ︣Ḯ 

ḱổỎ ṇ ךּ ḱ ṡỗỔỘỐợṢ
כֿ ḭỞỏỒỸ ︣Ḯ 

 This project  s main purpose is to develop the project sustainably 
to solve world s social issues by preserving water resources and 
forest without enduring any disadvantages or needs of donation 
or expenditures.  
 
1.  By spreading alternative material which is  less 

environment al loaded papers and plastics in Yokohama, it 
contributes to SDGs of UN  

2.  For establishing Eco-future City, Yokohama, we take 
cooperating with administrations, related organizations and 
corporations as our goal.  

3.  We insist JCI s action for achieving global goal and make 
building sustainable activities with various counterpart as 
our purpose.  

4.  To let people know understand the JCI s work for 
environmental issue, mainly on reducing the amount of 
water and forest use widely.  

5.  To meet with approbation from citizens through 
dissemination and diffusion.  

6.  Establish our own UN SDGs such as Smile by Water 
Campaign.  

7.  Cooperating with o rganizations. We will develop this project 
w ith a focus on Yuko JC.  

8.  By spreading name card made of new material LIMEX which 
can be made from c oal, it reduces the amount of water and 
woods and preserves water resources and forests as well as 
stability of greenhouse gas.  

9.  By selling the name card with right price, we can continue 
the activity without depending on donations.  

10.  Prevent the bad impact f rom climate change such as heat 
wave, floo d, drought and  rainstorms.  

ẑ   Start date  

2017/7/24 Ṍ    

ẑ   End date  

2018/08/14   JCI ṇ ḭ ṇּפ  

  Target  

ḭ ḭ ḭ ḭṕ Ṗ
ḭṕ Ṗ ḭṕ Ṗ ḭ

ṕ Ṗ Ṗḭṕ Ṗ ḭ
ḭ ṕ ḭ

Ṗṕ Ṗ ḭ ḭ  
 

ḭ ḭ ḭ  

 1.  Kanagawa Prefecture, in other words, Yokohama 
administrations.  

2.  Related organization, NPOs. 
3.  Corporations  
4.  Citizens  
5.  Media related  
JCI 

SDGs  
ể  

 Sd goal  

Ỉḭ   6. Safe water and toilets to the world.  

 
Active Citizen Framework ṡ Ṣ ễ פּ

   ḱ ḱ
 

 Development stage  
¬Health and Wellnessºḱ¬Education and Economic 
Empowermentºḱ¬Peace, Prosperity, and Sustainabilityºּפ  

    3. Peace Prosperity Sustainability  

  Overview  

Ẍ ךּ Ḯể ףּ ểỂỂ
ḭỄỂ ṕ טּצּ ︣Ṗ ︡

︣Ḯ 
ẉ ḱ צּ ︡ ךּ Ḯ 
ẉ צּ ︡ḭ צּ ךּ Ḯ 
ẉ צּ ṡ Ṣ 2018 ךּ
︡ אל ךּ Ḯ 
ẉ ṕỠộốỎỎỎṖ ︡ ểịỉ צּ

ךּ Ḯ 
ẉ ︣

︣ טּצּ Ḯ 
 
Ṉ ︣ שּ צּ שּךּ
︣ ︡ ︣Ḯ ḭ
ḱ ḱ ḭ צּ ︡ וֹ

︣ ḱ
︣ צּ ︣Ḯ 

 Â Papers used around the world needs 100 tons and 20 
woods (they have ability to maintain water) to make a ton 
of papers.  

Õ The large amount of consumption fastens the situation of 
lack of water and deforestation  

Õ Extraordinary weather occurs worldwide and it has hug e 
damage around the world.  

Õ It is stated that humankind will have already used the 
budget for natural renewable resources by 2018.  

Õ 197 countries are working to solve the problem as the 
issue of UNFCCC.  

Õ There need to be an  implementation of the frame 
convent ion on climate change, in other words, Kyoto 
Protocol focusing on the stabilizing the concentration of 
greenhouse gas in the air.  



   

 ḱ ḱ   Objectives , Planning , Finance and Execution  
כֿ ︡ שּ ?Ḯ  What were the objectives of this programךּאל  ẑ200  

ểḭ אל ḱ ךּ
︣ ḭỠộ ỞỏỒỸ ︣ Ḯ 

ṇởọỘ ︡ḭỗỔỘỐợ ṇ ṇ ḭ
︣ Ḯ ︣

ṇ ︡ḭ
ṇ ︣ Ḯ 

 
Ễḭ ḱ וֹ ḭ ḭ
︡ לּ לּ ︣ Ḯ 
Ṉ טּ ḭ ︣ Ḯ ổỎ

︡ כֿ ︣ Ḯ 
 
ễḭỠộ ỞỏỒỸ ṕוֹ Ṗ
︡ḭ Ṅ ṇ ṇ ︣ Ḯ 
Ṉ ṕỠộỏớṖ ףּ ︡
ỞỏỒỸ וֹ פֿ ךּ Ḯ 
 
Ệḭṕ Ṗ צּ ךּ ḭ

טּ שּ  Ḯשּ
Ṉ ḭ ṇ ṇ ṇ ỗỔỘỐợ
︡ḭ Ỡộ ỞỏỒỸ ỞỘỔỗỐ ủἄ ỢỦỹỪỷ

ṇ ︣ Ḯ 
 
ệḭ Ḯ ổỎ

︣ Ḯ 
Ṉ ḱ ︡ פּ ḭשּ

︡ ḭ ṇ
︡ Ḯ 

 
ẌỞỏỒỸ וֹ שּ ḭ נּ ḭ

︡ ︣ḮỞỏỒỸ ︣ ךּ
שּ ḭֿ︡לּכ ︣ צּ ךּ

︡ וֹ Ḯ 

 

 1.  Contribute to SDGs by spreading the less environmental 
burdened papers and plastic s used in Yokohama  

-Cooperation with TBM, we succeeded in making the system of 
selling the LIMEX made name card cheaper than one with paper 
made.  
2.  Making Yokohama ¬Eco-future cityº, we make cooperation 

with administration, related organization and corporation is 
our purpose.  

-Adve rtise our name card to industrialists in meetings and tell 
them about Yokohama JC s important activities. 
3.  To achieve  SDGs, the activity of JCI and cultivating the 

activity with various counter -partners is necessary.  
-As an instructor, we will invite Mr. Te tsuo Kondo, Director, 
UNDP for Japan.  
4.   Get understanding of JCI s action, mainly on reducing the 
amount of water and lumber use.  
-Produce coffee cups and tapestry with LIMEX and establish 
SMILE by WATER Campaign as Yokohama s own UN SDGs. 
5.   Cooperat ion with organizations and develop this project 
w ith a focus on Yuko JC.  
-Outsourcing presentation materials, design fees and animation 
fees for long -term use through  dissemination and diffusion, we 
will obtain approval from various places.  
 
ẇMany other  project s for SDGs try to endure disadvantages and 
they spend money. Building a model without these 
disadvantages and to lead young and active citizens is 
important.  

כֿ ḭצּ לּ JCI ︢ ךּ פּ ︡
שּ JCI Plan of Action ךּאל ︡ ḭ Impact ṕ
Ṗḱ ṇ Motivate ṕ Ṗḱ Invest ṕ Ṗḱ
ṇ Collaborat eṕ Ṗḱ Connect ṕ צּ Ṗ

ךּ ︡ שּ  ךּאל

 How does this program align to the JCI Plan of Action?  ẑ
200  

ṥ Ṧ 
ể ףּ ểỂỂ ḭỄỂ ︡
ḭểצּ︣ ỗỔỘỐợ ṇ ṇ ףּ ỂḰỄ
פּ︡ ︡ Ḯ ỗỔỘỐợצּ ṇ ṇ
כֿ ḭ צּ קּ ︡ Ḯ 

ṥ Ṧ 
כֿ Ṅ ḭỞỏỒỸ וֹ

ḭ ︡ כֿ שּ קּ כֿ
︣ כֿ ︡ Ḯ 

ṥ Ṧ 
ḭ ḱ ḱ

￼ךּ קּ ︡ Ḯ 
ṥ Ṧ 
שּ צּ קּ ︡ Ḯ 

Ṩ  
Ṩ  
ṨởọỘ  
Ṩ  
Ṩ  
Ṩ ṇ 
ṥ צּ Ṧ 
כֿ ︣ ṇ

ךּ ︡ Ḯ טּ ổỎỔ ṇ
כֿ צּ קּ ︡ Ḯ 

 

 [Effects]  
It needs 100 tons and 20 woods to make a ton of papers. 
However, it only needs 0.2 tons of water to make a ton of 
LIMEX papers. By changing name card to LIMEX made, we 
achieved to preserve vast amount of water resources. At the 
meeting where industrialists  gather, we acquired the 
understanding and many agreements by telling them about 
effectiveness of LIMEX.  
[Desire]  
The people involved in this action realized that anyone can easily 
make a sustainable action without thinking about the risk of 
expenditures.  
[Investment]  
From selling of petroleum name card, cheaper than paper -
made, developers, printing company and consumers, we 
constructed the system of all of them benefit.  
[Cooperation]  
The system was constructed by many cooperators.  
-Local Administrations  
-Corporations  
-Citizens  
-Media/Ad Agency  
-Other sponsors  
[Connection]  
To inform our movement to the world, we had a presentation at 
Busan International Advertising Festival. From this, we could get 

 
︡ ḭ 

ḱ אל ︡ḭ
︡ ︣Ḯ 

ḱ פּ אל ︡ ︣Ḯ 
ḱ ︡ḭ ︡ ︣Ḯ 
ḱ ỞỏỒỸ ︡ ︣Ḯ 
ḱổỎỔ ỤỚỖỚồỌỘỌ ỗỔỘỐợ נּ ︣Ḯ 

︡
︣ ︣Ḯ 

-By constructing the system which sustainably spread activities 
to solve the se issues, our goal is preserve the nature of wate r 
resources and forest resources.  
 
As a specific activity,  

 ̧ In order to let the world widely be known about the 
project, we will use medias wisely and spread around the 
world.  

 ̧ We will attain the understanding of local companies  
 ̧ Cooperate between organizations and build the 

sustainability.  
 ̧ Propose administrations the progress of SDGs.  
 ̧ JCI YOKOHAMA s name card will be switched to LIMEX. 

Our biggest goal is to transmit the benefit of this project to 
the world and increase the number of people with 
sympathy.  



the cooperation from JCI  members from countries around the 
world.  

קּ ︡  Ḵפּ
ḭ ︡ שּ  ךּאל

 Was the budget an effective guide for the financial 
management of the project?  ẑ150  

ḲṺểḯỄỆỈḯỂỂỂ Ṩ  ṺịểểḯỈỊỆṨ 
ḲṺễễỆḯễểỈṇ 

Ẍ  
ḲṺỄỈểḯỆỆỂ 

ṺỆễịḯỈỆỆ 
ḲṺễỂḯỂỂỂ 
ḲṺỆỊỂḯỈỂỂ 

ḲṺễỆḯễểỈ 
ḲṺểḯỄỆỈḯỂỂỂ 

Ẍ  
ḲṺỄỈểḯỆỆỂ 

ḲṺểễịḯỈỆỆ 
ḲṺễỂḯỂỂỂ 
ḲṺỆỊỂḯỈỂỂ 

ṺịểểḯỈỊỆṨ 
Ḳ ṇ Ḯ 

 
ẉ ḱḱḱ ṕỠộỏớṖ פּ
ỞỏỒỸ וֹ ḱ ךּ Ḯ 

ẉ ḱḱḱ ṇ ṇ ṇ ḭ
︣ ṇ ︡ Ḯ 

ẉ ḱḱḱ ︡
ḭ ṇ ︡ Ḯ

︡ Ḯ 
 

 The total budget: \1,246,000 -The total of closing account:  
\911,684 - 
The balance:  
Â The breakdown of t he total budget  
Set up the event venue cost :  \261,440  
Operating cost: \439,644 
Teaching fee: \30,000 
Documentation fee: \480,600 
Reserve fund: \34,316 
The total of total budget: \1,246,000  
Â The breakdown of expenditure  
Set up the event venue cost:  \261,440  
Operating cost: \139,644  
Teaching  fee: \30,000  
Documentation fee:  \480,600  
The total of expenditure: \911,684- 
The reason of the balance: lending fee for standing bar  
 
Õ Teaching fee ṏhaving a lecture from Mr. Tetsuo Kondo, 

Director, UNDP for Japan about the panel discussion for 
achieving SDGs. 

Õ Operating costṏmaking coffee cups and tapestry and 
requesting outside for press  release in order to inform 
activity effectively.  

Documentation feeṏoutsourcing presentation materials, design 
fee and animation fee for long -term use and we could effecti vely 
make branding through Busan International Advertising Festival.  

כֿ לּ JCI ḱ ︡
︡  Ḵפּ

וֹ  
Ḳ ךּ ︣ נּ ḭ

ḱ ︣ כֿ  
Ḳ קּ ṇ ḱ ṇ

כֿ  

 How does this project advance the JCI Mission and Vision?  
ẑ200  
ṥ Ṧ 
JCI Mission ḲTo provide development opportunities that 
empower young people to create positive change  
JCI Vision ḲTo be the leading global network of young active 
citizens  

ổỎỔ ỘỔỞỞỔỚộ 
ỞỏỒỸ צּ ỗỔỘỐợ

︢ ︡ ︡ Ḯ טּ ổỎ ṇ צּ
︡ḭ ḱ שּ תּ

צּ קּ ︡ Ḯ צּ ךּ ḭ ḭ
ḭỞỏỒỸשּ ḭקּ צּ ḭ

צּ ︡ Ḯ 
 
ổỎỔ ỡỔỞỔỚộ 

וֹ טּ ỗỔỘỐợ ︡ḭ
︣ ︡ḭ ḭ ︣

︡ Ḯ קּ ổỎỔ
ṇ ṇ ︡ ︡ Ḯ ︢

ḭ ḱ שּ ḭỞỏỒỸ וֹ
ḭקּ קּ ṇ ṇ ṇ ṇ

ṇ כֿ צּ קּ ︡ Ḯ 

 The MISSION OF JCI  
The action to achieve SDGs is being promoted through selling 
name cards made of LIMEX material. About our sales, we 
positively used the connection of  JC members and we could 
connect the relations with corporations and administrations in 
many fields. By having our connection, we could easily  act and 
promote for achieving SDGs without any risks or expenditures, 
which lead to development and it became the  opportunity for 
our positive changes.  
 
THE VISION OF JCI  
We focused on LIMEX which is the product to solve resource 
issues and constructed the system to solve the social issue 
sustainably. Moreover, we transmitted the activity to develop 
and promote even more. This action included local people and 
implemented JCI Active Citizen Framework. Through the sales 
activity within and beyond the countries, we could build the 
partnership for achieving SDGs with administrations, 
corporations and many citizens. From t his, we could become the 
leader of leading global network of young and active citizens.  

   

   Promotion of Free Enterprise  
כֿ לּ JCI Values ︡ḭ

צּ ︡ ︡  Ḵפּ
JCI ValuesṬ ṇ  
Ṅ שּפּ ︢ Ḳ 

ṡ  נּ
︡ 

ךּ︡  
︢ שּ אל  
אל ￼  

אל קּ טּ  
כֿ טּ  
צּ טּ Ṣ 

Ḳ ḭנּ ḭוֹ אל ḭ
︡ḭ וֹ ḭ

︣ 

 How did this program seek to exhibit JCI Values, especially 
"free enterprise"?  ẑ200  
ṥ Ṧ 
The Creed of  Junior Chamber International  
We Believe:  
That faith in God gives meaning and purpose to human life;  
That the brotherhood of man transcends the sovereignty of 
nations;  
That economic justice can best be won by free men through free 
enterprise;  
That government should be of laws rather than of men;  
That earth's great treasure lies in human personality; and  
That service to humanity is the best work of life  
 



ḱ וֹ ḱ ︡
︡ Ḯ 
ḱ ỐỞỒ ךּ ḭ ︡

︡ ︡ Ḯ 
ḱỗỔỘỐợ ḱ Ḯ ḭỄỂểỊ

ỗỔỘỐợ ︡ ︡ Ḯ 
ḱ ḱ ︡ שּ צּ ︣ ︡ḭ

שּ ︡ ︡ Ḯ 
ḱ

ךּ ︡ Ḯ 
ḱ ךּףּ

︡ שּ שּ Ṅ ṇ ḭỞךּ
ỏỒỸ ỌỜỠỌỎởỔỚộḵ קּ ︡ Ḯ 
ḱ ḭ וֹףּ ḱ ṇ

Ḯ 
︡ḭỗỔỘỐợ ︡ ךּ ṕ ṖởọỘ
︡ḭểệỄỂỂ ṕỄỂểỉ ḭểệỄ úểỂỂ Ṗ

Ḯ ךּ ểệỄỂ ḭ ỉỈỂỂ
ךּ ︡ Ḯ 

 ẇEstablish a cycle that will benefit companies as a business 
model for sustainable social problem solution.  

ẇContribute to companies with high ESG indicators in the region 
and contribute to the improvement of corporate value 
centering on the environment.  

ẇPractice dissemination and sales of LIMEX business cards. 
Also, in 2018 the members of the Yokohama Youth 
Conference were all manufactured with LIMEX material.  

ẇAnnouncement of this project was announced at 
administrative agencies in Yokohama City and corporate 
meetings.  

ẇWe held a press conference using the media and widely 
communicated the purpose of this proje ct.  

כֿ צּ לּ
אל ︡   Ḵפּ

 How was free enterprise promoted during the project?  ẑ
200  

ṕ פּ Ṗ ễỊ
ị ︣ ṇ ︡
︡ Ḯֿכ ṇ ṇ טּ ḭ ךּ

Ṅ ︣Ḯ ︣
ṡךּ צּ Ṣ צּ ḭ
פּ ỗỔỘỐợ ︣

שּ קּ ︡ Ḯ ḭ ḭ
ễ פּ ︡ קּ ḭịỂỂ ḭỈỂỂ ḭ

ỉỂ לּךּ אל ễỄ פּ
קּ ︡ Ḯ 

 
ỗỔỘỐợ ︡ ךּ ︡ḭểệỄỂ
Ể ṕểệỄ úểỂỂ Ṗ Ḯ ךּ ểệỄỂ ḭ
ỉỈỂỂ קּ ︡ Ḯ 

ḭ ḭ ễ פּ
︡ קּ ḭịỂỂ ḭỈỂỂ ḭỉỂ לּךּ

אל ễỄ פּ קּ ︡ Ḯ 

 ẇWe asked local companies to purchase LIMEX business cards.  
ẇWe asked local companies to introduce LIMEX which is a new 

material to replace paper.  
ẇIn order to promote business over the long term, we are 

expanding our business using media.  
ẇWe also communicated the effectiveness of LIMEX to member 

companies and stakeholders and encouraged their use.  
ẇI recommended using LIMEX in the administrative area of 

Yokohama.  
ẇThrough CSR, we worked on reforming corporate awareness 

of environmental problems.  

   

   Community Impact  
כֿ ḭ לּ ︡ ?Ḵ   How was the impact on the local economy measuredפּ  ẑ

200  
ḱ ḭ וֹףּ ḱ ṇ

Ḯ 
ḱỗỔỘỐợ ︡ ךּ ︡ḭểệỄ
ỂỂ ṕểệỄ úểỂỂ Ṗ Ḯ ךּ ểệỄỂ ḭ

ỉỈỂỂ קּ ︡ Ḯ 
ḱ ḭ ḭ ễ פּ
︡ קּ ḭịỂỂ ḭỈỂỂ ḭỉỂ לּךּ

אל ễỄ פּ קּ ︡
Ḯ 

ḱ  
פּ ṇ פּ

ḭקּ ︡ ︡ Ḯ 

  ̧ Collect surveys and research and studies of the project 
from citizens and various related part ies.  

 ̧ Done the hearing from corporations which made LIMEX 
materials and sold 15,200 name cards. From this, we 
received answers that says it saved 1,520 litters of water 
and around 7,600 wooden chopsticks.  

 ̧ For media, we received the copies from three major 
companies, Yomiuri Shimbun, Mainichi Shimbun and 
Kanagawa Shimbun and each had 9 million, 6 million and 
700,000 copies. Also, there were copies from 32 
companies on web media.  

 ̧ Confirmed the publication of Internet media and checked 
one by one at the commit tee after issuing newspapers and 
magazines.  

כֿ נּ ︡ שּ אל
 Ḯךּ

ṇ צּ ︡   Ḵפּ

 What was the intended impact on the local economy? What 
goals were originally set?  ẑ200  

כֿ ḭ ︣
ḭ נּ ḭ ︣ צּ ḭשּ ḭנּ

צּ ︣ כֿ צּ קּ כֿ ︣Ḯ 
 

ךּ Ḯể ףּ ểỂỂ
ḭỄỂ ṕ טּצּ ︣Ṗ ︡ ︣Ḯ

צּ ︡ ךּ ︣Ḯ 
ךḭּ︡פּ︡ אל ךּ נּ Ḯ לּ
נּ וֹ ḭ ︡ ḭךּ ךּ︡
טּצּ ︣Ḯ 

ởọỘ צּ ṡỗỔỘỐợṢ ḭ
כֿ טּ ︡ḭ כֿלּ ḭשּ לּ

קּ נּ ךּ ︣Ḯֿכ ỗỔỘỐợ ṇ
ṇ ḭֿכ ︣ כֿ ḭ ḱ
︣ כֿ צּ קּ ︣Ḯ 

ḭ צּ Ṅ לּ ︣Ḯ ḭ
צּ לּ ︣ ỗỔỘỐợ ṇ ṇ נּ כֿ ḭ ︡ ḭ

צּ שּךּ כֿ
︡ ︡  

 For media, we received the copies from three major companies, 
Yomiuri Shimbun, Mainichi Shimbun and Kanagawa Shimbun 
and each had 9 million, 6 million and 700,000 copies.  
There were copies from 32 companies on web media.  
Considering of number of copies from each printing companies 
and number of delivery and search on the web media, we can 
say that there are about 10 millions of people who have seen 
our project.  
We can predicted that d isasters  on each areas  caused from  
abnormal weather can be eased from achieving SDGs. These 
strong i nterests from medias shows that this project is also 
necessary for social purposes.  
 
ẄThe important thing is to build a solution model for sustainable 

social problems. To that end, it is necessary for various 
stakeholders to benefit.  

כֿ ︡ שּ Ḯ  Whatךּאל  was the actual economic impact produced by this 
project?  ẑ300  



ṕ פּ Ṗ ễỊ
ị ︣ ṇ ︡
︡ Ḯֿכ ṇ ṇ טּ ḭ ךּ

Ṅ ︣Ḯ ︣
ṡךּ צּ Ṣ צּ ḭ
פּ ỗỔỘỐợ ︣

שּ קּ ︡ Ḯ ḭ ḭ
ễ פּ ︡ קּ ḭịỂỂ ḭỈỂỂ ḭ

ỉỂ לּךּ אל ễỄ פּ
קּ ︡ Ḯ 

 At the Yokohama Economic Conference (long -term regional 
planning meeting for major regional companies), we distributed 
a flyer for this project to 389 participants. Each participant who 
participated in this conference is a community leader and people 
with strong dissemination. In order to promote this project over 
the long term it is necessary to have a relationship with 
cooperators with strong "connection", and it is necessary for 
participants to consider using LIMEX mate rials of their own 
company and stakeholders. In the media, we received 90 million 
copies, 6 million copies, and 700,000 copies, respectively, from 
publications from the Yomiuri Newspaper, the Mainichi Shimbun 
and the Kanagawa Shimbun. Thirty - two publicatio ns were 
posted on web media.  
 

   

   Impact on Community and Participants  
כֿ ḭ לּ ︡
 Ḵפּ

 How was community and participant impact measured for 
this project?  ẑ200  

ḱ ḭ וֹףּ ḱ ṇ
Ḯ 

ḱỗỔỘỐợ ︡ ךּ ︡ḭểệỄ
ỂỂ ṕểệỄ úểỂỂ Ṗ Ḯ ךּ ểệỄỂ ḭ

ỉỈỂỂ קּ ︡ Ḯ 
ḱ ḭ ḭ ễ פּ
︡ קּ ḭịỂỂ ḭỈỂỂ ḭỉỂ לּךּ

אל ễỄ פּ קּ ︡
Ḯ 

ḱ  
פּ ṇ פּ

ḭקּ ︡ ︡ Ḯ 

  ̧ Collect surveys and research and studies of the project 
from citizens and various related parties.  

 ̧ Done the hearing from corporations which made LIMEX 
materials and sold 15,200 name cards. From this, we 
received answers that says it saved 1,520 litters of water 
and around 7,600 wooden chopsticks.  

 ̧ For media, we received the copies from three major 
compa nies, Yomiuri Shimbun, Mainichi Shimbun and 
Kanagawa Shimbun and each had 9 million, 6 million and 
700,000 copies. Also, there were copies from 32 
companies on web media.  

 ̧ Confirmed the publication of Internet media and checked 
one by one at the committee a fter issuing newspapers and 
magazines.  

כֿ ︡ שּ
 Ḯךּאל

 Describe the actual impact on the local community and the 
participants.  ẑ300  

ḭ ḭ ễ פּ
︡ קּ ḭịỂỂ ḭỈỂỂ ḭỉỂ לּךּ

אל ︡ Ḯ 
ễỄ פּ קּ ︡ Ḯ 

פּ ḭ ︣
לּךּ צּ נּ

︣Ḯ 
צּ קּ אלכֿ ךּ ỞỏỒỸ

אל אל ︣Ḯֿכ פּ אל
צּ טּ לּךּ ︣Ḯ 

 For media, we received the copies from three major companies, 
Yomiuri Shimbun, Mainichi Shimbun an d Kanagawa Shimbun 
and each had 9 million, 6 million and 700,000 copies.  
There were copies from 32 companies on web media.  
Considering of number of copies from each printing companies 
and number of delivery and search on the web media, we can 
say that ther e are about 10 millions of people who have seen 
our project.  
We can predicted that d isasters  on each areas  caused from  
abnormal weather can be eased from achieving SDGs. These 
strong interests from medias shows that this project is also 
necessary for soci al purposes.  

   

 ṇ ṇ   Partnerships and Public Relations  
כֿ ︡ שּ Ḯ  What wasךּאל  the promotional strategy for this program ? ẑ500

 
ḭ ︣ אל ︣Ḯ 

︣ ︡ḭ ḭ פּ שּ
︡ḭ שּ צּ ︡ḭ

︡ בֿ ︡ Ḯ ḭổỎỔ ỤỚỖỚồỌỘỌ
ṇ ︡ḭ ḭ

אל קּ ︡ Ḯ 
ởọỘ ︡ḭỗỔỘỐợ ṇ ṇ ḭ

︣ ︡ Ḯ 
ṇ ךּ ︢ ḭ ḭלּ
ỗỔỘỐợ ṇ ṇ ︡ Ḯ 

טּ ḭỗỔỘỐợ ṇ ṇ
︡ ︡ Ḯ 

ṇ ṇ צּ ỗỔỘỐợ ṇ ṇ
︡ ︡ Ḯ 
ḭקּ ỗỔỘỐợ ṇ ṇ ớ

ờ︡ ︡ Ḯ 
 ệỈ צּ ︣ ṇ ︡ḭֿכ

ớờ︡ ︡ Ḯ 
 

 1,  In cooperation with TBM, we made a mechanism to sell 
business cards using LIMEX materials,  which are cheaper 
than paper business cards.  

2, For companies and administrators who frequently use 
business cards such as members and stakeholders, we sell 
LIMEX business cards.  

3, At the convention site where businessmen in Yokohama city 
gather, I introduced a business card using LIMEX paper.  

4,  We distributed cups to citizens using LIMEX paper and 
distributed them to the city as free coffee.  

5,  We held a press conference. We widely communicated the 
effect of this project.  

ỈḭWe participated in Busan  International Advertising Festival 
where 56 countries around the world participate. I am 
promoting this project to the world.  

 

︡ שּ Ḯךּאל ḭ
︡ שּ  Ḯךּאל

 How successful was the promotion? Please indicate figures 
where applicable.  ẑ250  

ḱ ỗỔỘỐợ ṇ ṇ ︡ ṇ ṇ
צּ ︡ ︡ Ḯ ḭ ṇ

︡ḭỌỜỠỌỎởỔỚộḵ ךּ שּ פּ
︡ Ḯ 

ḱ קּ ỌỜỠỌỎởỔỚộḵ ︡
︡ Ḯ 

ḱ ṇ ︡ḭ ỞỏỒỸ
︡ ︡ Ḯ 

ệḰ ỗỔỘỐợ ṇ ṇ ớờ︣ Ḯ 
Ỉקּ  ớờ︡ ︡ Ḯ

ỄỈỂỂ ︡ ︡ Ḯ 
ỈḰ ︣ Ḯ 

 For media, we received the copies from three major companies, 
Yomiuri Shimbun, Mainichi Shimbun and Kanagawa Shimbun 
and each had 9 million, 6 million and 700,000 copies.  
There were copies from 32 companies on web media.  
Considering of number of copies from each printing companies 
and number of delivery and search on the web media, we can 
say that there are about 10 millions of p eople who have seen 
our project.  
 



 ṇ ︡ḭ ︡
︡ Ḯ 
אל ễỄ פּ קּ ︡ Ḯ 

כֿ ︡ ṇ ṇ ︡ שּ  ךּאל
ṕ ךּ ḭṡN/A Ṣ Ṗ 

 List the partners that participated in this program. (write 
N/A if none) ẑ100  

  Ṩ  
Ṩ  Ṩ  Ṩ  Ṩ ṇ  
 
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ TBM 
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ  
Ṩ ṇ  

 Media related, Participants and stakeholders at Busan 
International Advertising Festival, Nihon Keizai Shimbun, Yomiuri  
Shimbun, Mainichi Shimbun, Kanagawa Shimbun, Town News 
Company  
 
-Kanagawa Prefecture Government  
-Yokohama City Government  
-Kanagawa Economic Association  
-Yokohama Trade Association  
-Yokohama Bank Association  
-Yokohama Station West Exit Area Management  
-Many general corporations  
-TBM Corporation  
-Many Yokohama citizens  
-Participants and stakeholders at Busan  
- International Advertising Festival  
-Nihon Keizai Shimbun  
-Mainichi Shimbun  
-  Kanagawa Shimbun  
-Town News Company  

ṇ ṇ לּ ︡ ︡ Ḵ  How did partners participate in the program? ẑ250פּ  

ṕ פּ Ṗ ễỊ
ị ︣ ṇ ︡
︡ Ḯֿכ ṇ ṇ טּ ḭ ךּ

Ṅ ︣Ḯ ︣
ṡךּ צּ Ṣ צּ ḭ
פּ ỗỔỘỐợ ︣

שּ קּ ︡ Ḯ ḭ ḭ
ễ פּ ︡ קּ ḭịỂỂ ḭỈỂỂ ḭ

ỉỂ לּךּ אל ễỄ פּ
קּ ︡ Ḯ 

 
ổỎỔ טּ צּ ︡ḭ

︡ḭ
︡ḭ ︡ ךּ ṇ ṇ

פֿ אל קּ ︡ Ḯ 

 From Yokohama Economic Conference (meeting of long -term 
local planning from major local corporation), we could handout 
389 leaflets about AQUACTION to each participant. Each 
participant is a leader and has strong ability to deliver messages 
to the world. In order to have this project for long -term, there 
need to be a good relationship with cooperators who have 
strong connections. And from all participants, we could hear 
many voices that they would like to consider of using LIMEX 
papers to their companies and other related parties. For media, 
we received the copies from three major companies, Yomiuri 
Shimbun, Mainichi Shimbun and Kanagawa Shimbun and each 
had 9 million, 6 million and 700,000 copies. Also, there  were 
copies from 32 companies on web media.  
 
From the connection with amazing local people of JCI 
Yokohama, we could effectively propose our action for global 
issues and had meetings with each related organizations who 
agreed to our project. Moreover, we could request these 
partners to join in our project.  

   

   Long - term Impact of the program  
כֿ אל
︡ שּ  Ḯךּאל

 What is the expected long - term impact of this project?  ẑ
200  

ḭỞỏỒỸ Ỉ וֹ ︣
ḭצּ Ỉḭ ểểḭ ểỄḭ ểễḭ ểệḭ ểỉ

צּ ךּ ︣Ḯּ︡︡פḭ
ḭ צּ נּ ḭ ︣ כֿ

ḭשּ ḭ ỞỏỒỸ ︣
︣ כֿלּךּ ︣Ḯ 

ḭנּ פּ ︣ כֿ צּ
טּ ḭ ṇ וֹ קּ צּ קּ ︣Ḯ 

כֿ לּ ḭ ךּ
ḭ קּ נּ ︣Ḯ ổỎ טּ

ổỌỤỎỐỐởởỐỞ פֿ
ỌỜỠỌỎởỔỚộḵ ︣ שּ ︡ ךּ ףּ

︣Ḯ 

 Many of the proj ect for SDGs bear inconveniences and it needs a 
large amount of money. However, we need to construct a model 
which  doesn t need these disadvantages in order to guide young 
and active citizen.  
 
This project is not only for SDGs no.13, but also number 6. 
However, the most important point is to give opportunities for 
anyone to become active citizens easily for SDGs with out 
enduring on disadvantages and paying a large amount of 
money.  
Therefore, this project allows to develop sustain in long -term 
and has huge impact for achieving the goals.  
The model of these sustainable action is not only for goal no.13 
and goal no.6, bu t also for other goals and will have big and 
long -term effect.  

כֿ ḱ ︡ שּ  Ḯךּאל
ẑ ︡ ךּ שּ Ḯךּאל קּ ︡ ︡
 לּ

 What changes would you make to improve the results of 
this project? ẑ300  



ỗỔỘỐợ וֹףּ
בֿטּצּ ︣Ḯ שּ ︡ ךּ ỗỔỘỐצּ
ợ צּ ḭשּ

ể ể שּצּ ךּ ︡ ḭלּ ︡ לּ
בֿטּצּ ︣Ḯ ḭ ︡

צּ ︡ ךּ ךּ ḭ
ḭ ḭ צּ ︣Ḯ

שּ צּ
ỞỏỒỸ צּ נּ ︣Ḯ 

 At  the moment, there are some underdevelopment of printing 
skill by the printing company of LIMEX. There are still some of 
the equipment that doesn t support LIMEX material. Sometimes, 
there are problem of a name card sticking to other name ca rd 
on the process of printing and might cause machines stuck. 
Also, since the understanding of the material isn t yet to be well-
known, we need media strategy and advertising, especially 
international understanding to deepen the interest to 
advantages of t he material and our project. By spreading to 
each region and country beginning with citizen, it will connect to 
making sustainability to our project and contribute to achieving 
SDGs. 
Moreover, in order to promote this project more, we think there 
will be m ore development on thinking about goal no.8,9,10 for 
people living in tropical zone in Africa where there is striking 
issue of water quality and deforestation.  

 

ṡ ḱ ḱ Ṣ ︣ ︡ שּ  ךּאל
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